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Immerse yourself in nature with
these four fascinating visitor attrac-
tions in Mae Hong Son, Thailand 

Located in northern Thailand,
Mae Hong Son is a mountainous re-
treat with a strong Burmese influ-
ence. 

The quiet area is sparsely popu-
lated and not really geared for
tourism; indeed the draws here are
the fabulous mountains perfect for
hiking and exploring, the hill tribe
communities, and the cultural influ-
ences  around.

Mae Hong Son can be reached via
a six- to eight-hour drive from Chi-
ang Mai.

Pang Ma Pha Grotto Cave
Tham Nam Lod – as this cave

(main image) is locally known – is
home to stunning natural stalactites
and stalagmites surrounded by leafy
trees.

Because many prehistoric tools
and utensils – thought to be about
2,000 years old – have been found in
it, the cave is also an important ar-
chaeological site.

There are three other caves inside
the grotto cave, which can be visited
year round.

Pang Ma Pha Grotto Cave 2
All visitors must be accompanied

by a guide, who will provide a lamp
and a raft; the cave is too dark and
dangerous for those unfamiliar with
the route. 

Zutongpae Bridge
One of the top tourist attractions

in Mae Hong Son, this  bamboo
bridge, which connects Kung Mai
Sak Village with Dhamma Poo Sama
Garden, is  the longest  bamboo
bridge in Thailand. ‘Zutongpae’
means success in the Thai Yai lan- guage, and local belief has it that if

you stand in the middle of  the
bridge and make a wish for success,
it will come true. 

With its beautiful natural environ-
ment and the local village surround-
ing it, the bridge is beautifully sunlit
ever y morning,  even as mist  en-
velops it ,  contrasting with the
colour of the rice fields. This is also
the time when monks make their
rounds collecting alms along the
bridge.

Pai Canyon
Also known as Kong Lan, Pai

Canyon is the place to be at sunset
for a 360-degree view of the sun set-
ting behind the mountains.  The
canyon has been naturally created

by wind and rain erosion, with steep,
narrow pathways surrounded by
trees and green-blanketed moun-
tains – so be careful while you walk. 

Sai Ngam Hot Spring
Also called Pong Sai Ngam Hot

Spring, this natural spring is located
15 kilometres away from Pai district.  

It has three terraced basins that
look like small waterfalls; the high-
est is a favourite witah visitors be-
cause the water is clear and still,
with white sand beneath.

The lower basin has green water.
The spring is popular for its relaxing
amid the lush natural setting. The
fee is 20 baht per person.

Sunil Goenka
With India emerging as a global

“Business Player” and poised to be
the “Third largest Global Economy,”
the business landscape here is bound
to undergo drastic “Transformation.”

Considering that India continues
to enjoy relatively rapid economic
growth and strives for a multipolar
world in which New Delhi is one of
the poles, businesses in India need
critical positioning.

Guided by PM Narendra Modi’s
mantra: Reform, Perform, Transform, busi-
nesses - corporate houses, large industrial
houses, service sector, and MSMEs - need to
study and analyse global emerging business
trends in 2025. 

Let’s talk here about some emerging busi-
ness trends that will play a pivotal role in
shaping businesses, globally.

The trends shaping business development
in 2025 are digital transformation, lateral hir-
ing, strategic partnerships, and M&A -with
new insight, collaboration, and adaptability.
Besides, there would be an amalgamation of
digital & human dynamics. 

No way, businesses can thrive on technol-
ogy only, talent needs to be identified to dri-
ve the business.

"Technology is a useful servant, but a dan-
gerous master."

This idiom would return in full glory with
firms bringing in experienced professionals
with established client networks allowing
firms to bolster their capabilities and unlock
new opportunities. Known as lateral hiring, it
will drive growth, with which they would be
able to overcome the challenge of integrating
ne

w talent without disrupting the culture
that enabled their success - a critical bal-
ancing act!

The buzzword would be “Data.” By prior-
itizing data hygiene and integration as part
of the digital transformation strategy, the
firms would ensure their technology invest-
ments drive measurable outcomes. A well-
executed digital transformation strategy
would be the need of the hour to streamline
processes, developing insights needed to

scale and align with the de-
mands of the future of busi-
nesses.

There would be a visible
shift favouring strategic, long-
term partnerships over trans-
actional client relationships in
2025.  Clients would be looking
at an expansive role by firms to
act as trusted advisors, offer-
ing tailored, proactive solu-
tions instead of one-off ser-
vices. This shift requires firms

to deepen client relationships, focusing on
mutual growth and sustained value.

Another emerging trend would be M&A
(Mergers & Acquisitions) which is set to
play a pivotal role in the development of
professional services firms. After a slow-
down in recent years, 2025 is expected to
witness a resurgence in M&A activity.

“Green business is good business,”
would take centre stage of the strategy of
businesses. Consumers’ preferences shift-
ing in favour of environmentally friendly
and sustainable business practices would
be a key driver of change in 2025. 

This will lead to the development of “Cir-
cular Economies” where the focus is on
reusing materials and recycling resources
in a “closed loop” system to reduce waste
and minimize environmental footprint is a
core focus.

The ambition of “Intelligent Enterprise”
will drive companies to become confident
with using AI strategically, moving beyond
pilots and proofs-of-concept, to be a reali-
ty in 2025. The deployment of AI to auto-
mate routine tasks, analyse large datasets
for insights, and enhance decision-making
processes would gain momentum.

Last but not least, foreseeing uncertain-
ty around economic conditions, interna-
tional security, volatile market conditions
and conflicts in various regions, would be
an understatement in 2025. There is a need
to infuse AI (Artificial Intelligence) with HI
(Human 

Intelligence) to survive and adapt to
these disruptions - known as resilience. 

Quiet luxury is a trend that has been here for
decades and has now managed to take the décor in-
dustry by storm. The trend is synonymous with mini-
malistic aesthetics and high-end staples. The versatil-
ity, subtle colour palette and textures add comfort and
class to any aesthetic. The use of elevated basics fo-
cuses on the refinement and elegance of personal
space. Some examples of these basics can be muted-

coloured walls, furniture with nude linens, matured
wood, marble, and classic solid-coloured décor items. 

‘Less is more’ is a phrase commonly associated
with quiet luxury, therefore decorating residential and
corporate spaces with premium quality pieces is the
key. The basic idea behind adopting the trend of qui-
et luxury is to reduce the chaotic approach towards
décor and interior design. Instead of using bold
prints, vibrant colours, and flashy décor, one can eas-
ily attain an appealing and luxurious home or work-
space without using a lot of colours or décor pieces. 

While it represents everything minimal, it isn’t real-
ly a minimalist approach, but more of using the right
palette of muted colours, playing with textures, and
timeless décor items that add a sophisticated touch to
any corner of the room. Here are a few of the easiest
ways to inculcate this aesthetic in your own space and
experience quiet luxury. 

The Mantra Is ‘Less Is More’
The simple concept that binds minimalism and

quiet luxury or stealth luxury is making the best out of
less. Minimalist luxury transcends overwhelming and
flashy décor and details. Quiet luxury in fashion rep-
resents classic staples and elegant timeless pieces
without loud prints and big logos. Similarly, interior

design also embraces quiet luxury with the use of
clean lines, organised spaces, and functional design. 

Focus On Quality And Craftsmanship   
To attain the exact quintessence of quiet luxury,

there are multiple details and aspects of design you
can leverage. Select fine raw materials and décor
items with excellent craftsmanship and endurance.
Employ natural materials like wood, stones, and
plants. Using beautiful walnut wooden panelling on
walls, opting for the right coloures stone/marble for
flooring, and big and small planters to bring nature
closer to you, can make a lot of difference. 

Warm Or Neutral Colour Palette 
The inclination towards a simple and sorted colour

palette embraces the minimalist approach. The use of
muted and neutral tones like soft greys, earthy hues,
warm shades of beige, and a similar monochromatic
colour scheme adds richness and depth to the space.
Any organic colour palette that doesn’t overpower the
essence of the room would do wonders to the décor.
Even Pantone Colour of the Year: Peach Fuzz makes
for a good addition to this colour palette. 

Soft Furnishings 
Vintage and heirloom pieces and furniture scream

‘old money’ aesthetic. One can create a refined and

exquisite atmosphere with them. Soft opulence can
include anything from rich textured linen to well-
crafted neutral tone planters and more.  These are just
a few things you can include while planning your in-
teriors. Quiet luxury is more than just a trend, it is a
way of living and creating an uncluttered atmosphere
to focus more on the people you love and the work
you are doing. It helps you concentrate on the right
things and creates a sense of peace due to its soft and
warm effect. 

Bookmark These Little-Known Natural
Attractions In Mae Hong Son, Thailand

7

Every mother dreams of providing
the warmth of a secure home and a
nurturing learning environment for
her children, but for Sunita, the reality
was starkly different. Living her entire
life in a remote tribal village, in Patna,
Chhatarpur district, Madhya Pradesh,
Sunita did not have access to basic fa-
cilities that adversely impacted her
life. Now, her 11-year-old daughter,
Sapna, also faces the same future. 

Sunita is from an economically
marginalized family. Despite her hum-
ble beginnings, she aspired for a better
life after marriage. 

However, her dreams were shat-
tered when her husband died at an
early age, leaving her to fend for their
children. Tragedy continued to strike
as she lost her elder son in a terrible
accident. Without any anchor now, the
family struggled to make ends meet.
The entire burden of running the
household was on Sunita's shoulders.
She had no choice but to leave her
young daughter alone at home, travel-
ing six kilometers every day to bring
water.

This meant that little Sapna had to
cook, do the laundry, clean the home,
and partake in other household chores
preventing her from pursuing her edu-
cation despite being a bright student.
Sunita always knew her daughter Sap-
na was interested in attending school,
but the household situation led her to
take on tough responsibilities.

Finally, hundreds of families like
that of Sunita's and Sapna's could
breathe a sigh of relief as Anandana-
The Coca-Cola India Foundation,
alongside Haritika, took on the crucial
task of replenishing water in the vil-
lage.  This access to water liberated the
villagers from the relentless cycle of
water scarcity, allowing them to pur-
sue other interests or jobs, including
education and livelihood opportuni-
ties. 

Sunita never had to step out of the

house again to fetch water and could
take care of the household duties,
while her daughter went to school. "A
big tank has been constructed in our
village through which I am getting tap
water in my house. Now my mother
and sister-in-law do not need to go out
to fetch water and we can divide work
among us. At last, I can go to school
and pursue my dreams," said Sapna
with a gleeful smile. 

As part of Coca-Cola India's
#SheTheDifference campaign, aimed
at empowering women, many have
benefited positively, gaining new-
found self-reliance and financial inde-
pendence.  The water replenishment
initiatives in the village proved trans-
formative, not just for Sunita and Sap-
na, but for the entire community. 

The installation of a substantial wa-
ter tank improved the laborious task of
water collection that previously con-

sumed much of the villagers' time and
energy.  Water, a fundamental necessi-
ty for life, was no longer a barrier but a
catalyst for progress. With the burden
of water collection lifted, families
could allocate their time more effi-
ciently, enabling them to engage in
income-generating activities and im-
proving their overall quality of life.

Moreover, the impact extended
beyond practicalities to societal
norms. Witnessing the positive
changes brought about by the water
initiatives, young boys in the village
took up the household responsibili-
ties previously considered the do-
main of women, challenging en-
trenched gender stereotypes. 

This shift not only empowered
women like Sunita to dream of a
brighter future but also fostered a
more equitable and inclusive com-
munity.

Water, Hope, and Empowerment:
Sunita's story of resilience 

Emerging Business Trends - 2025

4 Ways To Hop Onto The Quiet Luxury Interior Trend



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


