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OPPO India has officially launched the
much-anticipated Reno13 Series 5G, de-
signed to redefine the smartphone experi-
ence. Featuring a flagship-level camera sys-
tem, powered by the MediaTek Dimensity
8350 SoC, and equipped with cutting-edge
AI features for both imaging and productiv-
ity, the Reno13 Series is engineered to deliv-
er exceptional performance. With its ultra-
durable design, the series - including the
Reno13 and Reno13 Pro - also boasts IP66,
IP68, and IP69 certifications for water and
dust resistance, making it the perfect device
for those who value both style and durabili-
ty. Additionally, the Reno13 Series offers
80W SUPERVOOC fast-charging, ensuring
optimal power for extended use. The smart-
phones are now available for purchase
through Mainline Retail Outlets, the OPPO
e-Store, and Flipkart, with prices starting at
INR 37,999.

Flagship Design with Durability, The OP-
PO Reno13 5G boasts an aerospace-grade
aluminium frame and Corning Gorilla Glass
7i on the front and back. Its One-piece

Sculpted Glass on the back is a blend of
matte and gloss finishes with a unique tex-
ture on the Ivory White variant. OPPO has
also introduced an exclusive Luminous
Blue color variant for India. This variant fea-
tures a unique glowing effect achieved
through offset printing and reflective coat-
ing to produce a subtle yet captivating glow-
ing outline around the camera module.The
device comes with OPPO's signature All-
Round Armour architecture, protecting the
internals against shock for added durability.
The smartphone is IP66, IP68, and IP69-cer-

tified for resistance to dust and submersion
in freshwater up to 1.5 meters, tested up to
2 meters in OPPO labs for 30 minutes.

The Reno13 stands out with its slim and
lightweight design: The Ivory White model
is a mere 7.24mm thin, while the Luminous
Blue model is 7.29mm slim; the handsets tilt
the scale at a lightweight 181g. Expansive
Infinite View Display with Blue Light Solu-
tion, The Reno13 sports a 6.59-inch flat
screen and is equipped with a 120Hz Smart
Adaptive 1.5K OLED ProXDR display, offer-
ing an impressive 93.4% screen-to-body ra-
tio for a bezel-less viewing experience.

With peak brightness of 1,200 nits
(HBM), it ensures visibility even under
harsh sunlight. OPPO's screen technology is
designed for eye comfort with a low-blue-
light solution, certified by BOE SGS Seam-
less Pro Eye Protection.

Premium Camera with the Power of
GenAI, The Reno13 features a flagship-level
camera system, including a 50MP primary,
8MP ultra-wide camera, and 2MP mono-
chrome camera. 

Capture Every Live Moment: OPPO Reno13 Series Launched in India with New
MediaTek Dimensity 8350 Chipset and AI-Ready Cameras

New Delhi,  (UNI) 
Essar Energy Transition (EET)

Hydrogen on Wednesday said it has
signed an Engineering, Procure-
ment, and Construction (EPC) con-
tract with ENKA for its flagship low-
carbon hydrogen production plant
(HPP1) at the Stanlow Manufactur-
ing Complex in Ellesmere Port,
Cheshire.

In October 2024, the UK govern-
ment announced funding had been
agreed to support HPP1 as the UK’s
first large-scale low-carbon hydro-
gen project at the heart of the HyNet
Cluster. HPP1 will have a produc-
tion capacity of 350 MW and will
capture around 600,000 tonnes of
CO2 a year—the equivalent to tak-
ing around 250,000 cars off the road.
EET said in a statement.

This represents a major mile-
stone for the HPP1 project, for the
UK hydrogen industry, the HyNet
Cluster, and for EET Hydrogen’s
progress towards its goal of develop-
ing 4GW of low-carbon hydrogen
production for industrial businesses
across the North West of England to

decarbonise their operations, pro-
tecting jobs and driving economic
growth.

ENKA is a global engineering and
construction firm headquartered in
Istanbul, Turkey, where it is ranked
amongst the country’s most valu-
able brands. Specialising in engi-
neering and construction, power
generation, real estate, and trade,
ENKA is most well-known in the UK

for the construction of its flagship
projects, Hinkley Point Power Plant
(click here for more information) in
Somerset and the Shotton Mill Pa-
per Mill Factory in Flintshire (click
here for more information).

Joe Seifert, CEO of EET Hydro-
gen, said, “Following a highly com-
petitive tender process, we are excit-
ed to announce this critical contract
with ENKA. Having been awarded

over 580 contracts in 57 countries,
ENKA has an excellent track record
in delivering complex projects like
HPP1. The team brings a wealth of
experience, and we are delighted to
partner with them as we deliver on
our ambition tao become the UK’s
premier producer of low-carbon hy-
drogen.” Hakan Kozan, member of
the Executive Committee at ENKA,
said, “We are thrilled to partner with
EET Hydrogen on the HPP1 project,
a transformative initiative that will
play a key role in advancing the UK’s
low-carbon hydrogen industry and
contributing to global decarbonisa-
tion efforts.

“As a global engineering and con-
struction company, we bring exper-
tise, engineered solutions, and a
commitment to excellence to every
project we undertake. This project
reinforces our commitment to sup-
porting the HyNet Cluster’s mission
of reducing emissions and fostering
sustainable economic growth. We
look forward to delivering a safe and
successful project for our distin-
guished customer,” he added.

Mumbai: KDM, the leading lifestyle
& mobile accessories brand in India,
is further cementing its role in shap-
ing the success of Maha Kumbh 2025
by enduring and meaningful touch-
points with Kumbh Digital Mela.
Kumbh Digital Mela is an abbrevia-
tion of brand KDM. N D Mali,
Founder of KDM said, "As India em-
barks on its journey of Viksit Bharat
by 2047, along with Make in India,
we must move forward with the
mantra of Make for the World also.
Kumbh Digital Mela initiative
demonstrates our commitment to
leveraging technology and embrac-
ing culture for economic advance-
ment and cultural preservation." B H
Suthar, Co-Founder of KDM
added,"Strengthening Digital India
calls for local innovation, and unified
efforts from the entire industry. KDM

will actively promote the high-quali-
ty development of its products, aim-
ing to establish itself as a country
strong in both tech and culture."

Kumbh has transformed as
'Bharat Ka Spiritual Charger' with
the religious gathering attracting
devotees from across India. Likewise,
KDM gives lifestyle choices in mobile
accessories not only for urban con-
sumers but also for semi urban, tier 2
& 3 cities with value for money qual-

ity mobile accessories.  KDM charger
featuring Kinetic Dynamic Mobile
Charging Testing Technology (KDM-
T Technology) is 100% indigenous
product designed and made in India
to ensure mobile phones stay
charged with KDM mobile phone
chargers to elevate your spiritual de-
votion during your time at Kumbh.

In recent years, mobile phones
have emerged as 'Device of Growth',
contributing to the nation's econo-
my, and no one charges mobiles like
KDM does. KDM is hence really
Bharat Ka Charger, charging both
your mobile and the economy. In-
dia's religious and cultural tourism
has also experienced significant
growth, establishing Kumbh as the
world's largest religious gathering
and the country as strong in spiritual
and cultural ethos.

KDM's Kumbh Digital Mela integrates tech with culture

Trident Group, a global con-
glomerate has announced its
Karamyogi Recruitment Drive,
aiming to hire 3,000 skilled indi-
viduals across India. This initia-
tive reflects Trident Group's com-
mitment to building an inclusive,
empowering community and
contributing to the socio-eco-
nomic development of the na-
tion.

The drive will focus on Madhya
Pradesh (Budhni) and Punjab
(Dhaula and Sanghera), with an
emphasis on female applicants
and candidates from sports back-
grounds. By providing employ-
ment to 3,000+ individuals, Tri-
dent Group will indirectly benefit
over 15,000 family members,
boosting local economies, im-
proving quality of life, and con-
tributing to the national GDP.
This initiative will also promote
skill development, empower fe-
male members, and generate
valuable tax revenue.

Speaking of the recruitment
drive, Pooja Luthra, CHRO Tri-
dent Group said, "The Karamyogi

recruitment drive aligns with our
vision to create meaningful work
opportunities for thousands
while positively impacting the
communities we serve. This ini-
tiative not only strengthens our
workforce but also contributes to
nation-building - towards a Viksit
Bharat by empowering individu-
als and providing them with op-
portunities to grow."

The recruitment process will
involve online registration, appli-
cation submission, offline assess-
ment, and skill evaluations.

Successful candidates will join
Trident Group's various depart-
ments, including Operations, En-
gineering, Maintenance, and Ad-
ministration.

The positions will offer a start-
ing salary of INR 50,000 per
month for an 8-hour workday, en-
suring dignified wages and better
work-life balance. 

With this recruitment drive,
Trident Group reaffirms its dedi-
cation to creating a positive im-
pact on the communities it
serves.

Known for its rich heritage and vi-
brant energy, Bhopal embraced conve-
nience like never before in 2024 with
Swiggy Instamart. The annual "How In-
dia Swiggy'd 2024 - Swiggy Instamart
Edition" highlights how the city seam-
lessly blended festive indulgences with
daily essentials, all delivered in just 10
minutes!

On the report, Amitesh Jha, CEO,
Swiggy Instamart, said, "Since launch-
ing in Bhopal, we've seen users increas-
ingly turn to the convenience of quick
commerce, with everything from every-
day essentials, toys, beauty, makeup,
and even festive essentials delivered in
just 10 minutes. The top purchases
from the city include milk, curd, bread,
potato chips, and tomato. The city or-
dered groceries, electronics and every-
thing else they needed in 10 mins. We're

proud to be a part of this journey, mak-
ing convenience a part of daily life, and
helping our customers enjoy what they
need, when they need it."

The Bhopal Vibe: From spontaneous
cravings to unexpected celebrations,
Bhopal Swiggy'd its way through 2024
with flavor, fun, and finesse. Whether it
was a quick pick-up for the kitchen or a
party splurge, Instamart kept the city's
pulse racing with speed, convenience,
and a dash of local flair!

About Swiggy Instamart, Launched
in August 2020, Swiggy Instamart is In-
dia's pioneering quick commerce plat-
form. Present in 75+ cities, Swiggy In-
stamart uses Swiggy's superior technol-
ogy and dedicated delivery fleet to
bring groceries and other daily essen-
tials to the doorsteps of Indians in 10-
15 minutes.

Bhopal's Surprising Splurge: A Single Shopper Spent
Rs.1 lakh on Daily Essentials in 2024!

Trident Group Launches Karamyogi's
Recruitment Drive to Hire 3,000 Skilled
Individuals Across India

New Delhi: SS Innovations, the devel-
oper of India’s first indigenous surgi-
cal robotic technology, has made his-
tory in global healthcare by success-
fully performing two world-first ro-
botic cardiac telesurgeries in just two
days, a feat that has never been ac-
complished before. This achieve-
ment, made possible by the SSI
Mantra 3 Surgical Robotic System, in-
volved connecting SS Innovations'
headquarters in Gurugram with Ma-
nipal Hospital in Jaipur, Rajasthan,
spanning a distance of 286 kilome-
tres. This historic milestone paves the
way for a future where advanced sur-
gical technology becomes a key com-
ponent of accessible and efficient
global healthcare.

The Telerobotic-assisted Internal
Mammary Artery Harvesting proce-
dure conducted remotely was suc-

cessfully completed in just 58 min-
utes. Led by Dr. Sudhir Srivastava,
Founder, Chairman, and CEO of SS
Innovations International, Inc., from
the SSI Headquarters in Gurugram,
and supported by Dr. Lalit Malik,
Chief of Cardiac Surgery at Manipal
Hospital, Jaipur, along with his expert
team at the remote location in Jaipur,
the surgery demonstrated exception-
al precision with an incredibly low la-

tency of just 35-40 milliseconds
(1/20th of a second). This ground-
breaking procedure was followed by
another world-first, a Robotic Beat-
ing Heart Totally Endoscopic Coro-
nary Artery Bypass (TECAB), a proce-
dure known as one of the most com-
plex Cardiac Surgical procedures;
performed via telesurgery under the
same collaboration, with an incredi-
bly low latency of just 40 millisec-
onds. 

Both surgeries, connected Gurgu-
gram to Jaipur, and showcased seam-
less teamwork across long distances,
setting a new standard for remote
surgical interventions. These
achievements underscore the trans-
formative potential of telesurgery in
overcoming geographical barriers,
enabling timely, high-quality medical
care with unparalleled accuracy.

World's First Robotic Cardiac Telesurgeries
Performed Over a Distance of 286 Km

Bhopal : Continuing its legacy
of innovation, POCO, one of In-
dia’s fastest-growing consumer
tech brands, unveiled its flag-
ship X7 Series—POCO X7 5G
and POCO X7 Pro 5G—at a
high-energy event in Jaipur.
Packed with cutting-edge ad-
vancements in display bril-
liance, performance domi-
nance, and unmatched durabil-
ity, the X7 Series redefines
smartphone excellence and so-
lidifies POCO’s leadership in the
premium segment. The launch
was elevated by the presence of
Bollywood actor Akshay Kumar,
introduced as the face of POCO
India, reflecting the brand’s
bold and fearless ethos perfect-
ly aligned with its philosophy of
“Xceed Your Limits.”

Himanshu Tandon, Country

Head of POCO India, stated, “At
POCO, innovation drives every
decision we make. With the X7
Series, we are setting new
benchmarks in the premium
smartphone category. We are
thrilled to have Akshay Kumar
as the face of POCO India,
whose dynamic presence aligns
with our commitment to excel-
lence. With the X7 Series, we’re
proud to debut the MediaTek
Dimensity 8400 Ultra and Xiao-
mi HyperOS 2.0 globally, while
also setting new durability stan-

dards with IP66+ and IP68 rat-
ings, along with flagship-grade
Corning Gorilla Glass protec-
tion. From the X7 5G’s segment-
first 1.5K AMOLED 3D Curved
Display to the X7 Pro 5G’s un-
matched performance, this se-
ries represents a quantum leap
from our previous generation,
bringing flagship innovation at
an incredible value.” The POCO
X7 5G stands out with the seg-
ment’s most durable 1.5K
AMOLED 3D Curved Display,
offering 3000 nits peak bright-
ness and Corning® Gorilla®
Glass Victus 2 for unparalleled
toughness. With IP66, IP68, and
IP69* (*supported) ratings, the
X7 5G is built to withstand wa-
ter, dust, and everyday chal-
lenges, euring it remains as ro-
bust as it is stunning.

POCO Unleashes Its X Factor: X7 and
X7 Pro Launch with Akshay Kumar

PhonePe, today announced the launch
of an extensive campaign around Maha
Kumbh Mela scheduled to take place from
January 13th to February 26th, 2025 in
Pragyaraj. The campaign among many ex-
citing things includes - the 'MahaKumba
Ka MahaShagun' offer, where first time
users attending the gathering in Pragyaraj
city an avail INR 144 flat cashback on their
first transaction. The offer is valid through-
out the Mela till February 26th, 2025 and on transaction as
low as INR.1.

To drive consumer awareness for the campaign, the
company is also using a mix of Maha Kumbh themed QR
codes, banners, posters and other branding elements at
relevant touch points. Further, to make this auspicious
gathering even more exciting PhonePe has launched a spe-
cial message on its SmartSpeaker, wishing attendees "Ma-
ha Kumbh ki Shubhkamnayein, Maha Shagun ke Saath".
The campaign is aimed to help make the auspicious gath-
ering of the Maha Kumbh Mela convenient and seamless
for over 40 crore attendees, expected to attend the event.
Allowing them to move about without the stress of carrying
cash for paying at stalls or stores or even to pay for shaguns,
as PhonePe will be an accepted mode of payment through-

out the venue. This will also further en-
hance the adoption of digital payments in
the country, while driving financial inclu-
sion for crores of Indians who are yet to
come into the digital payments fold. 

About PhonePe Group: PhonePe Group
is India's leading fintech company. Its flag-
ship product, the PhonePe digital pay-
ments app, was launched in Aug 2016. In
just 8 years, the company has scaled rapid-

ly to become India's leading consumer payments app with
585+ million registered users and a digital payments ac-
ceptance network of 40+ million merchants. PhonePe also
processes 310+ million daily transactions with an annual-
ized Total Payment Value (TPV) of USD 1.8+ Trillion. 

On the back of its leadership in digital payments,
PhonePe Group has expanded into financial services (In-
surance, Lending, Wealth) as well as new consumer tech
businesses (Pincode - hyperlocal e-commerce and Indus
App Store - India's first localized App Store).

PhonePe Group is an India headquartered technology
company with a portfolio of businesses aligned with the
company's vision to offer every Indian an equal opportu-
nity to accelerate their progress by unlocking the flow of
money and access to services.

Celebrate Maha Kumbh Mela with PhonePe

Bengaluru: The New Year brings more sav-
ings for Amazon Business customers! Dur-
ing the Amazon Great Republic Day Sale,
businesses and corporate customers can
avail incredible deals acrossa wide range of
products including Laptops, Headphones,
Room Heaters, and Kitchen Appliances.
B2B customers can unlock top deals on
brands such as Apple, Acer, ASUS, Dell, HP,
Lenovo, Amazon Basics, boAt, Boult, Fire-
Boltt, JBL, Noise, Samsung, Sony, Xiaomi,
Zebronics, and more. 

Business owners can discover popular
products on Amazon Business with exciting
deals from sellers, and can also save up to
28% with a GST invoice:, Apple MacBook
Air Laptop- Perfectly suited for both work
and entertainment, this laptop delivers ex-
ceptional performance. With 8GB unified
memory and a vibrant 13.3" Retina display,
it provides seamless functionality for every
task. Get this on Amazon Business at INR
59,313,excluding GST, HP 15, 12th Gen FHD
Laptop - Ideal for business tasks, this laptop

features 12th Gen Intel Core i5, 16GB RAM,
512GB SSD, a vibrant 15.6-inch display, and
long-lasting battery for work and entertain-
ment. Get this on Amazon Business at INR
41,517, excluding GST, Dell Smartchoice
Gaming Laptop - Powered by 13th Gen Intel
Core i5, RTX 3050, 16GB RAM, and a 15.6-
inch display, this laptop is perfect for cre-
ative professionals and entrepreneurs. Get
this on Amazon Business at INR 59,313, ex-
cluding GST

" JBL Partybox 110, Wireless Blue-
tooth Party Speaker- This speaker comes
with 160W pro-sound, up to 12 hours of
play time, a built-in power bank, and fea-
tures a guitar and mic input. Get this on
Amazon Business at INR 19,490, excluding
GST. pTron Mini Bluetooth Speaker with
Wireless Karaoke Mic- This compact speak-
er delivers immersive 10W sound and
comes with versatile features such as voice
effects and multiple playback options. Get
this on Amazon Business at INR 761,exclud-
ing GST. 

Amazon Great Republic Day Sale: Upto 70% off on 2 lakh+
Unique Products on Amazon Business

EET Hydrogen signs EPC contract with ENKA

Nearly half of total star-
tups in India have at least
one woman director
New Delhi, (UNI): As many as 73,151 or
46% of the total recognised start-ups have
at least one-woman director onboard,
signaling the rise of women entrepre-
neurs in India. As per Ministry of Com-
merce and Industry, the number of star-
tups recognised by the Department for
Promotion of Industry and Internal Trade
(DPIIT) has grown from around 500 in
2016 to 1,59,157 as of January 15, 2025. In-
dia boasts of the world's third largest start-
up eco-system. "This vibrant ecosystem,
driven by over 100 unicorns, continues to
redefine innovation and entrepreneur-
ship on the global stage. Major hubs like
Bengaluru, Hyderabad, Mumbai, and
Delhi-NCR have led this transformation,
while smaller cities have increasingly con-
tributed to the nation's entrepreneurial
momentum," Ministry of Commerce
and Industry said in a statement.

Ramraj Cottons'
Innerwear Segment
Expands to Northern
Markets

Ramraj Cotton, India's pre-
mier brand for traditional and
ethnic wear, is proud to an-
nounce the expansion of its
popular innerwear range-fea-
turing vests, briefs, trunks, and
boxers-into the northern Indi-
an market. Known for its high-
quality vests, briefs, trunks,
and boxers for boys and men of
all age groups, the brand has
firmly established itself as a
leader in South India and now
aims to replicate this success
by catering to the growing de-
mand for premium innerwear
in the northern regions. With a
robust presence across the re-
gion, Ramraj Innerwear oper-
ates through 300 exclusive
brand outlets and a strong net-
work of over 15,000 retail part-
ners.



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


