C Central,
hronicle Bhopal, Friday, June 20, 2025
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Visakhapatnam: Adani Gangavaram port wins
Environment Protection award

Visakhapatnam,
(UND)

Adani Gangavaram
Port (AGP) today said
it has been honoured
with the 'Environment
Protection' award at
the prestigious 24th
Global Greentech En-
vironment & Sustain- &
ability Awards 2025.

The Port has won
the award in recogni-
tion of its outstanding
efforts towards pro-
moting eco-friendly
operations, sustain-
able practices, and
environmental con-
servation, a release

Amazon India to invest over INR 2000 Cr(~USD
233M) to enhance its pan India operations network

Investments to support network
expansion and upgrades to serve
customers faster and more reliably,
improve employee and associate
well-being, and advance technolo-
gy and innovation.

As part of its commitment to
building and operating India's
safest, fastest, and most reliable
operations network, Amazon will
invest over INR 2000 crore (~USD
233M) in 2025. The investment will
be used to expand and upgrade op-
erations infrastructure, improve
associate safety and well-being
programs, and develop new tools
and technology for its fulfillment
network. This new investment
builds on top of Amazon's invest-
ments in creating an ops network
that helps the company deliver to
all serviceable pin-codes across In-
dia. "For over a decade now in In-
dia, we have been focused on
building the best-in-class logistics
infrastructure-designed to deliver
with safety, speed, scale, and relia-
bility for our customers across the

strengthening our infrastructure
capabilities, enhancing processing
capacity, and implementing state-
of-the-art technology, we're posi-
tioning Amazon to better serve
customers throughout India while
supporting our employees, associ-
ates and partners who are the heart
of it all."said Abhinav Singh, VP -
Operations, Amazon India and
Australia. Infrastructure expan-
sion and upgradation, Amazon
plans to leverage these invest-
ments to launch new sites and up-
grade existing facilities across its
fulfilment, sortation and delivery
network.

This investment will enhance
processing capacity, improve ful-
fillment speed, and increase effi-
ciency across the company's oper-
ations network that will help Ama-
zon serve customers across India
faster and more reliably.

Buildings in Amazon's opera-
tions network, both existing and
new, are designed with state-of-the
art technology and efficient build-

said here.

This national recog-
nition reflects AGPL’s
unwavering dedica-
tion to sustainable
practices and  its
proactive approach
toward environmental
responsibility.

The award, present-
ed by the Greentech
Foundation, high-
lights AGPL's commit-
ment recognising its
exceptional contribu-
tions to sustainable
port operations and

ecological conserva-
tion.
This accolade

stands as a testament
to AGPL's continuous
efforts in minimising
environmental impact
through innovative,
green technologies
and eco-conscious in-
frastructure planning.

By integrating envi-
ronmental steward-
ship into every facet
of its operations, AG-
PL is not only protect-
ing natural ecosys-
tems but also setting
new industry bench-
marks for responsible

and sustainable
growth, the release
added.

Kelton Tech Solutions Limited approves
fund raising and 1:5 stock split

Kelton Tech Solutions Limited
(BSE: 519602, NSE: KELLTONTEC), a
global leader in digital transformation
serving startups to Fortune 500 com-
panies , today announced that the
Board of the Company has approved
fund raising up to Rs. 69.30 crore
through issuance and allotment of up
to 55,00,000 warrants on a preferential
basis to promoter and non-promoter
investors.

The promoter group , Matnik Fin-
vest LLP , will subscribe to 45,00,000
warrants , amounting to a total of Rs
56.70 crore. On the other hand , non-
promoter investors Karanjit Singh
And Srinivas Potluri Together we will
subscribe for 10,00,000 warrants.
Apart from this , the board has also
approved the division of each existing
equity share of the company into 5 eq-
uity shares (stock split). The record
date for this stock split will be decided
after getting approval from the share-
holders in the EGM.

Earlier , the company declared the

financial results for the fourth quarter
and full financial year ended March 31
, 2025. FY 2024-2025 The company's
total income in the quarter stood at Rs
10,999 million , an increase of 11.7%
on a year-on-year basis . The compa-
ny of Rs 1,298 million EBITDA and
margin stood at 11.8% . Net profit
stood at Rs 798 million , up 24% year-
on-year , and net profit The margin
stood at 7.3% .

Diluted EPS The company's total
income during the fourth quarter was
Rs 8.2 2,873 million , up 2.9% over the
previous quarter and 15.5% over the
same quarter last year .

The company's net profit in the
quarter EBITDA Net profitin Q4 FY25
stood at Rs 302 million and margin
stood at 10.5% stood at Rs 192 million
and Net profit The margin stood at
6.7% . EPS Kelton Tech at Rs 1.9 isa
"Born Digital" technology consulting
and services company based on the
principle of "Infinite Possibilities with
Technology".

Women consider term insurance as the top financial solution to
secure their child's future: Bajaj Allianz Life Women Term Survey 2025

Pune: Bajaj Allianz Life Insur-
ance, one of India’s leading pri-
vate life insurance companies,
in collaboration with Pyxis
Global and Quals.ai, in its latest
study , Bajaj Allianz Life pre-
sents key findings from the
Women Term Survey (Bajaj Al-
lianz Life Mahila Term Survey).
The survey combined qualita-
tive and quantitative methods
covering over 1,000 salaried
and self-employed women
across metros , tier -1 and tier -
2 cities to assess their top fi-
nancial priorities , prepared-
ness for emergencies and out-
look on long-term financial se-
curity.

The survey highlights a signifi-
cant shift in financial priorities
— with children’s future , educa-
tion expenses and health
emerging as top concerns.

BAJAJ
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2025 reveal that women consid-
er term insurance as more than
just life insurance.

They view it as a comprehen-
sive financial solution that
aligns with their financial pri-
orities. Their expectations from
a term plan include coverage
for children’s financial future ,
health expenses , critical ill-
nesses and overall financial se-
curity for the family.

These insights will continue
to guide us in creating solutions
that address the specific needs

expressed concern about unex-
pected health expenses impact-
ing their family’s savings , re-
flecting a growing awareness of

health risks.

Additionally, 87% found critical
illness cover highly attractive ,
considered built-in

and 50%

term plan.

family.

These findings underscore that
today’s financially independent
women are looking for insur-
ance that not only protects life
but also supports the long-term
health and well-being of the

of our women customers while
fulfilling their long-term finan-
cial goals.”

The survey highlights the
need for tailored term insur-
ance solutions to suit the evolv-
ing financial aspirations of
women.

Bajaj Allianz Life aims to

country. These latest investments
reflect our commitment to contin-
ually expand and upgrade our op-
erations across our fulfillment, sor-
tation and delivery network. By

Multipl blends saving and spendmg for retail consumers

ing systems to minimize energy us-
age. Amazon fulfilment centers are
designed to make them safe and
more accessible to people with dis-
abilities.

T -

Bengaluru, (UNI)

In the face of persistently low interest
rates on traditional savings accounts,
fintech startup Multipl is redefining how
Indians save for short- and long-term
goals, by offering a model it calls "spend-
vesting"—a fusion of goal-based invest-
ing and exclusive brand rewards.

Speaking to UNI, the company’s co-
founder Vikas Jain said: “Today, money
lying idle in savings bank accounts earns
a meagre 2.5% to 2.75% interest. Even
fixed deposits in well-regulated banks
barely offer 3-7%, with the upper limit
reserved for longer tenures.” Instead of

letting funds stagnate, Multipl encour-
ages users to invest in safer options like
liquid and ultra-short-term debt funds,
which offer returns between 6.5% and
8%—without exposing investors to the
volatility of equity markets.

The co-founder added: “We recom-
mend instruments based on the in-
vestor’s goal horizon and risk appetite.
Our philosophy is built on three pillars:
safety, liquidity and returns—in that or-
der.” What makes Multipl stand out, Jain
said, is the integration of brand dis-
counts into the investment journey. For
example, if a user saves Rs 2 lakh towards

Term insurance has emerged as
the preferred financial product
for women to secure their
child’s future. 53% of women

a holiday, they not only earn 7-8% on
their investment but also receive flat dis-
counts of up to 10% on hotel and holiday
bookings from travel partners like Make-
MyTrip and EaseMyTrip—“with no caps

unlike credit cards.”

The co-founder explained: “India is
still largely a product-push savings mar-
ket. People often park short-
in equity, and long-term money in FDs,
which is counterproductive. Multipl
simplifies this by offering intelligent al-
locations—equity for long-

debt for short-term—suppo

nerships with mutual fund platforms

like FundsIndia.”

Addressing risks, the company en-
sures all investments in its suggested lig-

uid and ultra-short funds a
AAA-rated instruments and

securities, aiming to reassure risk-averse
savers. With over six lakh registered users

and one lakh KYC-complia

Multipl claims that 80% have already
transacted, showing early traction in a
country where nearly half of household

savings remain idle in bank

Looking ahead, the company aims to
scale its user base to 50 lakh (5 million)
over the next two to three years. “Returns
for hybrid mutual funds and debt mutu-
al fund options that are suitable for short
to medium term investment range be-
tween 7% and 16% depending on market
conditions and time horizon.

health management services an
essential feature in their term
plan. Additionally , women also
consider children’s education
benefits an essential part of a

said

NBCC (India) Limited, a
Navratna CPSE under the
Ministry of Housing and Ur-
ban Affairs, organised “Yoga
Maha Kumbh”, a signature
event as a part of celebrations
under the 11th International
Day of Yoga (IDY) 2025 . This
year’s IDY theme, “Yoga for
One Earth, One Health,” res-
onates deeply with NBCC’s
commitment to holistic well-
ness, sustainability and in-
clusive growth. The event was
inaugurated by Shri K. P Ma-
hadevaswamy, CMD , NBCC,
in the august presence of
Smt. Ritu Pande, CVO, NBCC,
Dr. Indu Sharma, Assistant
Professor, Morarji Desai In-
stitute of Yoga and represen-
tatives of Brahmakumaris,
senior officers of NBCC and
general public.

Organised under the guid-
ance of Ministry of Ayush and
coordinated by Morarji Desai
National Institute of Yoga
(MDNIY), the Yoga Maha
Kumbh is being organised at
Kidwai Nagar, New Delhi the
event shall culminate with
the International Day of Yoga
on 21.06.2025.

NBCC has actively en-

term money

term goals,
rted by part-

re limited to
government

nt investors,

accounts.

Tarun Chugh, Managing Di-
rector and Chief Executive Offi-
cer, Bajaj Allianz Life Insurance,
, “ The findings of Bajaj Al-
lianz Life’s Women Term Survey

bridge the existing gaps and tai-
lor term plans to women to pro-
vide them with financial confi-
dence and financial security to
their families.

NBCC ORGANISES “Yoga Maha Kumbh” 2025

gaged its employees and
common public and other
stakeholders in this celebra-
tion. 6 participating organi-
sations are partnering NBCC
and MDNIY for organising
various programs and ses-
sions including Common Yo-
ga Protocol, meditation, The-
matic Exhibition, Raj Yoga,
Yog Nidra, musical presenta-
tion, Quiz activities, Naadi

Pariksha, Informatlve talks
on health management,
Anand Yoga, transcendental
meditation, lifestyle disorder
therapy etc.

This event embarks
NBCC’s alignment with the
national movement that cele-
brates India’s cultural her-
itage and its leadership in
promoting yoga as a global
wellness practice.

Birla Fertility & IVF Launches 'Fertility Circle' - India’s First
Toll-Free Support Line for Judgement-free Fertility Guidance

Bhopal: Birla Fertility & IVE amongst
India's top three fertility networks,
has launched Fertility Circle (1800
123 1515), a first-of-its-kind toll-free
support line offering unrecorded fer-
tility counselling services. Available
across India in English and Hindi,
with plans to extend to regional lan-
guages, the initiative is designed to
support individuals and couples with
guidance, emotional support and
clarity, whether they're planning for
parenthood, trying to conceive, con-
sidering treatment or simply navigat-
ing questions around fertility. Fertili-
ty Circle was created to address a
need that is often left unspoken: the
lack of accessible, stigma-free, and
trustworthy guidance. Fertility strug-
gles are deeply personal and often
isolating. An internal study by Birla
Fertility & IVF found that over 90% of
individuals facing fertility challenges
experience emotional exhaustion, yet
only 29% seek timely professional
support. Many delay getting help for
over two years, held back by confu-
sion, stigma, or simply not knowing
where to begin. Fertility Circle aims
to bridge this gap by offering judge-
ment-free guidance from trained
counsellors, with no cost, no pres-
sure, and complete confidentiality.

Birla
Fertility
& IVF

Global research shows that nearly
one in three individuals facing infer-
tility experience elevated stress, anxi-
ety or depression. In India, those un-
dergoing treatment are six to seven
times more likely to report high stress
compared to those conceiving natu-
rally. The impact goes beyond emo-
tional strain, with more than half re-
porting a drop in quality of life, and
38% saying they've considered quit-
ting work due to the burden of treat-
ment.

"We launched Fertility Circle to
make it easier for people to start the
conversation without fear, without
pressure and without cost," said Ab-
hishekAggrawal, Chief Executive Offi-
cer, Birla Fertility & IVE "Whether
someone is looking for answers, reas-
surance or just a listening ear, this
service makes sure they're not left
navigating these questions alone. It
reflects our belief that true fertility

care goes beyond the clinic; it starts
with clarity and compassion.”

ParulTyagi, Chief Marketing Offi-
cer, Birla Fertility & IVE added: "Fer-
tility Circle is designed to be a reliable
starting point for anyone with ques-
tions or concerns around fertility. We
are actively working with organisa-
tions and platforms to normalise
conversations around reproductive
health and extend the reach of this
support.”

With this initiative, Birla Fertility &
IVF continues to strengthen its mod-
el of care, staying true to its philoso-
phy of delivering fertility care that is
both emotionally supportive and
clinically reliable. Fertility Circle by
Birla Fertility & IVF: Where every qu
Whether someone is just beginning
to explore fertility treatment or has
been struggling in silence, Fertility
Circle ensures help is just a phone
call away. No pressure. No judge-
ment. Just a support system that
lends a listening ear.To speak to a fer-
tility counsellor, call 1800 123 1515 -
because every fertility journey de-
serves compassion, clarity and trust.

About Birla Fertility & IVE Birla
Fertility & IVE a CK Birla Healthcare
company, is part of the multibillion

Kotak Securities Launches Kotak Stockshaala -A Free
Multilingual Video and Text based Learning Platform

Mumbai: Kotak Securities, one of
India's leading brokerage house,
announces the launch of Kotak
Stockshaala - a free multilingual
learning platform offering capital

kotak

' Stockshaala

end of the year. Ashish Nanda,
President & Chief Digital Business
Officer, Kotak Securities, says, "In
today's dynamic financial land-
scape, continuous learning is not

market education to investors and
tradersacross the country. The platform, also acces-
sible via Kotak Neo App, offers learning in two for-
mats:

With over 4.92 crore active demat accounts in In-
dia as of March 2025, there is a growing need for
structured, practical learning solutions. Kotak
Stockshaala addresses this demand by offering
high-quality, accessible content on financial litera-
cy and capital markets to aspiring market partici-
pants from across the diverse landscape of India.

Speaking on the launch of the innovative learn-
ing platform, Shripal Shah, MD & CEO, Kotak Secu-
rities, emphasized, "At Kotak Securities, we believe
that financial empowerment begins with knowl-
edge. With the launch of Kotak Stockshaala, our new
learning platform-featuring free, comprehensive
video and text-based content-we're making invest-
ing education accessible to every Indian, regardless
of their background or experience. Our goal is to
nurture confident investors by breaking down com-
plex concepts into easy, engaging lessons that any-
one can understand and apply."

Kotak Stockshaala is designed to democratize
capital market knowledge, enabling every investor
and trader to deepen their understanding and en-
hance their investment journey. The firm aims to
expand the platform to include 10 courses by the

US markets.

just an advantage-it's a necessity.

Our new platform is designed to serve both new-
comers and seasoned traders. For beginners, we of-
fer structured, easy-to-understand content to build
a strong foundation. For experienced traders, we
plan to create advanced modules to refine strategies
and stay ahead of market trends. This initiative re-
flects our commitment to empowering every in-
vestor with the knowledge they need to succeed.”

The learning module is designed for beginner,
intermediate and advanced levels covering the en-
tire spectrum of financial literacy and capital mar-
kets for investors and traders.

About Kotak Securities: Kotak Securities Limited
(KSL), a subsidiary of Kotak Mahindra Bank, is a
full-service stock broking firm catering to retail and
institutional investors across all segments of the
capital market. Through a tie-up with partner bro-
kers, the company also provides direct access to the

Supported by a strong research team,

robust digital trading platform, large branch net-
work & franchisee base, and referral coordinators
spread across Kona of India, KSL processes lakhs of
secondary market trades every day. As of 31st
March, 2025, KSL has a national footprint of 155
branches, 988 franchisees and satellite offices
across 309 cities in India serving an active client
base of 57.15 lakh.
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