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Infosys net profit rises 9 pc, FY26 outlook cautious

Bengaluru, (UNI)

Infosys Ltd, one of In-
dia’s IT Dbellwethers,
opened FY26 with a mea-
sured performance that
reveals both resilience
and restraint in a still-
uncertain global envi-
ronment. The Bengalu-
ru-headquartered tech
giant posted a 3.8% year-
on-year growth and a
2.6% sequential rise in
revenues (constant cur-
rency), driven largely by
enterprise Al initiatives
and large deal momen-
tum.

The topline in rupee
terms reached Rs42,279
crore, marking a healthy
7.5% year-on-year
growth. Yet, this was jux-
taposed with a slight ero-
sion in profitability met-
rics — operating margin

DENSO to Invest Rs 250 Crore in EV Component Plant in Noida

dipped by 30 basis points
year-on-year to 20.8%,
and free cash flow fell
17.7% YoY to Rs7,533
crore. While the margin
decline was modest, it re-
flects the delicate bal-
ance Infosys is navigat-

ing between cost disci-

pline and investment in
future-forward technolo-
ies.

CEO Salil Parekh un-
derscored the company's
pivot to enterprise Al as a
key differentiator. “Our

large deal wins of $3.8
billion, with 55% net
new, reflect our distinct
competitive  position-
ing,” he said.

The results appear to
validate this shift — In-
fosys’ recent wins in-
clude cloud transforma-
tion, GenAl adoption,
and modernization pro-
jects with Fortune 500
clients.

Yet the revenue guid-
ance for FY26 — revised
to a modest 1%-3% in
constant currency — sig-
nals management’s cau-
tion. This tempered out-
look suggests Infosys
sees headwinds in client
spending, especially in
BFSI and retail verticals,
which have traditionally
been core growth drivers.
CFO Jayesh Sanghrajka
highlighted Project Max-

imus — an internal ini-
tiative focused on effi-
ciency and strategic rein-
vestment — as central to
maintaining operating
margins at 20.8% despite
the revenue slowdown.
Free cash flow conver-
sion remained strong at
108.8% of net profit, and
ROE saw an uptick of 140
basis points to 30.4%,
showing underlying fi-
nancial strength.

But the 17.7% YoY de-
cline in rupee free cash
flow hints at rising work-
ing capital needs or
back-loaded payments
on recent large deals. A
sustained drop here
could test Infosys’ divi-
dend and buyback poli-
cies in quarters ahead.

Its Earnings Per Share
has grown 8.6% year-on-
year to Rs16.70.

Kotak Life launches Kotak Signature Term Plan
for Comprehensive Legacy Protection

Mumbai: Kotak Mahindra Life Insurance
Company Ltd. ("Kotak Life") today an-
nounced the launch of the Kotak Signa-
ture Term Plan, a pure protection term in-
surance solution crafted for emerging af-
fluent salaried professionals and entre-
preneurs. This plan offers substantial cov-
erage at competitive premiums, ensuring
robust financial protection that enables
families to sustain their lifestyles and con-
tinue building their legacies.

Mahesh Balasubramanian, MD & CEO
of Kotak Life, said, "At Kotak Life, our fo-
cus has always been on delivering solu-
tions that are both relevant and forward-
looking. The Kotak Signature Term Plan is
a thoughtfully designed solution for In-
dia's growing base of affluent profession-
als and entrepreneurs. It provides curated
benefits aligned with their aspirations and
reflects our dedication to understanding
evolving customer needs, fostering inno-
vation and empowering individuals to se-
cure their future with confidence."

India is witnessing a new generation of
aspirational and self-driven individuals

who are not only earning but actively in-
vesting, saving and building a legacy (Vi-
raasat) to safeguard their families' future.
These individuals are shaping their finan-
cial futures through diverse instruments.
However, financial progress is often not
complemented by adequate protection
planning.

To bridge this gap, Kotak Life offers a
comprehensive suite of term insurance
solutions that cater to various life stages
and financial priorities. The Kotak Signa-
ture Term Plan enhances this portfolio by
offering personalised benefits tailored to
the ambitions and evolving needs of the
emerging affluent segment, helping them
secure the legacy they strive to build.

About Kotak Mahindra Life Insurance
Company Ltd, Kotak Mahindra Life Insur-
ance Company Limited is a 100% owned
subsidiary of Kotak Mahindra Bank Limit-
ed. Kotak Life provides world-class insur-
ance products with high customer empa-
thy. Its product suite leverages the com-
bined prowess of protection and long
term savings.

PhysicsWallah Announces PWNSAT 2025 to Offer

Lucknow, (UNI)

Strengthening In-
do-Japanese industri-
al ties, 'DENSO Cor-
poration' —a global
leader in automotive
innovation—has an-
nounced an invest-
ment of Rs 250 crore
to set up a Motor Gen-
erators manufactur-
ing plant in Gautam
Buddha Nagar, Uttar
Pradesh.

These components
are vital for hybrid
and electric vehicles,

na—held wide-ranging
discussions with
Japanese companies
and officials, includ-
ing an engaging meet-
ing with Osaka Prefec-
tural Assembly leaders
KIDA Kaoru (Vice-
Chairperson) and KIN-
JO Katsunori (Chair-
person).
| Joined by Invest UP
and Consulate officials
including Chandru
Apar, the dialogue
centred on industrial
collaboration, tech-

underscoring DEN-
SO’s commitment to sustainable mobility and
clean technology.

The announcement followed a strategic
meeting between DENSO leadership and the
Uttar Pradesh delegation led by Alok Kumar,
Principal Secretary (Infrastructure & Industrial
Development), and senior members of Invest
UP, at DENSO’s global headquarters in Kariya,
Aichi, Japan, officials here on Wednesday re-
vealed.

As it explores opportunities at World Expo
2025 in Osaka, the Uttar Pradesh delegation—
led by UP Finance Minister Shri Suresh Khan-

Maharashtra fuel cost shows stark city
divide as new rates take effect

nology exchange, and
youth upskilling, high-

Scholarships for NEET/JEE Aspirants in Bhopal

Bhopal: Education company
PhysicsWallah (PW) announced its
fourth edition of PWNSAT (Physic-

sWallah National Scholarship Cum

Admission Test) 2025, a scholarship
test. This initiative attempts to sup-
port NEET-UG and IT-JEE aspi-

rants by making education and [

guidance accessible to students, re-
gardless of their financial back-
ground.

The initiative was announced at
an event held in Bhopal , where PW
Regional Head of Madhya Pradesh,

PW VidyapeethBhopal, Centre Head §

and Business Head came together

to explain the various benefits of [* %

PWNSAT 2025. Furthermore, Princi- |

pals of multiple schools from the
city, also attended the event.

The PWNSAT 2025 exam will be
conducted across both online and
offline modes, trying to make the
exam more accessible to students
across regions. Students choosing
the online mode can appear for the
exam between October 1 and Octo-
ber 15, 2025.

For those opting for the offline
mode, the exam will be conducted
on October 5 and October 12, 2025,

lighting Uttar Pradesh’s growing reputation for
its skilled workforce and demographic
strength.

Meanwhile, Invest UP’s Pavilion at the Expo
continues to draw global attention, spotlight-
ing Uttar Pradesh’s world-class infrastructure,
pro-business policies, and rapidly evolving EV
ecosystem.

This milestone marks a new chapter in Uttar
Pradesh’s emergence as India’s hub for future-
ready, green investments and deepens Indo-
Japanese economic cooperation.
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Chhatrapari
Sambhajina-
gar, (UNI)

The latest
petrol and
diesel rates
across Maha-
rashtra's ma-
jor urban cen-
tres, effective
from 6 AM to-
day, reveal
significant
variations,
prompting authorities to issue advi-
sories for consumers to verify local
cost before refuelling.

Detailed data released this morn-
ing shows a wide spectrum of pric-
ing. Ahmednagar recorded petrol at
104.25 rupees per litre and diesel at
90.77. Akola posted rates of 104.64
for petrol and 91.18 for diesel, while
Amravati was higher at 104.94 and
91.48, respectively.

Significantly, Mumbai City con-
tinued as the state's most afford-
able market, with petrol costing
103.50 and diesel 90.03. Nagpur's
rates were 104.16 and 90.72,

local facto
Tax (VAT),

Today's

highlightin
lar price
owners. Th
anism ens
with updat
based on

stem from volatile international
crude oil markets, compounded by

portation costs.
fluctuations regionally, with some

centres experiencing slight decreas-
es and others marginal increases,

domestic market variables.
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adjustments  crorefor Ql FY26, registering a  visited the Rice Hub, a local

strong growth of 17% YoY. The op-
erating profit stood at Rs2,354
crore. NIM was recorded at 3.68%,
and Net Interest Income stood at
Rs3,166 crore. Cost of Deposit
stood at 4.84% for Q1-2026 as com-
pared to 4.58% for Q1-2025. CRAR
stood at 25.39% with YoY growth of
297 bps. Return on Assets
(ROA)was improved by 18 bps to
2.01% for Q1-2026 as compared to
1.83% for Q1-2025 and Return on
Equity(ROE) stood at 17.91%. Net
NPA at 0.21%, from 0.23% as on
June 30, 2024. Gross NPA at 2.93%,
from 3.87% as on June 30, 2024.
PCR stood at 99.31% as against
99.34% on June 30, 2024.
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and 90.35. IDBI Bank lelted - Pradesh. Syngenta also flagged

off its unique stewardship cam-
paign 'WeCare' which empha-

demonstration site used for trial

tion products and technologies.
A drone-based application de-
mo was conducted, highlighting

while ensuring environmental

Our next generation block-
includ-
ingVibrance Integral, Altessia,
Reflect Top and Seguris Evo
were showcased for the farmers
at the Rice Hub in Bhopal.

"Our Rice Hub concept en-
ables on-field comparisons of

at all PWVidyapeeth and Pathshala-
centres. Registration for the exam is
free and now open to students from
Class V to XII, as well as those who
have completed Class XII, across
both PCM and PCB streams. Results
are scheduled to be announced on
25th October, 2025.

Alakh Pandey, Educator, Founder
and CEO ofPhysicsWallah, said,
"Many students give up on their
dreams, not because of a lack of po-

nsible

rotec-

farm-
ce in-
effort

tices," said Susheel.

expanding this model to 22 k
rice-growing regions across I
dia this year."

Syngenta's Rice Hub is

celerate technology transfer

gions,

traditional practice and Syngen-
ta's technology based prac-

"It helps
farmers make informed choic-
es. Based on its success, we are

unique platform designed to ac-

farmers. By setting up multiple
hubs across key rice-growing re-
it enables hands-on

tential, but because of financial bar-
riers. PWNSAT 2025 is our effort to
change that. Every child deserves a
fair chance, and through this initia-
tive, we're trying to reach every stu-
dent, tell them that their dreams
matter, and we're here to support
them."

The top performers in these ex-
ams will be awarded cash rewards
as well as a 100% scholarship, cover-
ing the entire fee.

Syngentashowcases latest technologies for rice farmers and

flags off unique stewardship campalgn 'WeCare 1n MP
Bhopal: In a holistic approach |

demonstrations, training, and
adoption of advanced solutions.
This helps bridge the gap be-
tween innovation and practice,
empowering farmers to boost
productivity and sustainability,
explained Susheel.

By combining productivity-
a focused innovations with safe-
ty-led community outreach,
Syngenta is demonstrating that
true agricultural transformation
is not just about better yields, it
is also about better lives.
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Galaxy Z Fold7, Z Flip7 Pre-orders Match S25 Series, Cambridge reaches 1,000 schools in South Asia,

Setting New Benchmark for Flagshlps in India

GURUGRAM: Samsung, India's
largest consumer electronics
brand,announced that it's recently-
launched - Galaxy Z Fold7, Galaxy
ZFlip7 and Galaxy Z Flip7 FE smart-
phones - have received record pre-or-
ders, signaling huge consumer de-
mand and excitement for the brand's
seventh generation of foldable smart-
phones. Galaxy Z Fold7, Galaxy ZFlip7
and Galaxy Z Flip7 FEsecured 210,000
pre-orders in the first 48 hours, break-
ing previous records, and nearly
equaling the pre-orders received for

modal capabilities, is powered by a
new FlexWindow. Small enough to
slip into a pocket, yet powerful
enough to deliver the handiest assis-
tance, it melds Galaxy Al with a new
edge-to-edge FlexWindow, a flagship
level camera and an ultra-compact
and iconic design. From intuitive
voice Al to the best selfie capabilities,
Galaxy Z Flip7 is an intelligent pocket-
sized companion built for seamless
interaction and everyday reliability.
Weighing just 188 grams and measur-
ing only 13.7mm when folded, Galaxy

International Schools acros

The International Education
group at Cambridge University
Press & Assessment (Cambridge)
today announced the milestone
of surpassing 1,000 Cambridge

South Asia, with over 800 schools
offering Cambridge programmes
in India alone.The total number
of Cambridge schools in the re-
gion has grown by 16% in the
past year, from 894 in 2023-24 to
1,034 in 2024-25, with India con-
tributing over 81% of the new ad-
ditions. Over 75% of all Cam-

driving innovation and excellence in education

ams in 2024 than in any previous
year. Responding to requests
from its community of schools in
the region, Cambridge will intro-

S beyond academic achievement -
they equip learners with the
skills, mindset, and confidence
to navigate global challenges,
from climate change to the rise
of Al Together with our schools,
we are shaping the future of edu-
cation."

The Bramhapriya World

Galaxy S25 series earlier this year.
"The record pre-orders for our 'made
in India' foldable smartphones rein-
force our belief that young Indian
consumers are quick to adopt latest
technology. Galaxy Z Fold7 delivers
our most advanced smartphone ex-
perience yet - powerful, immersive,
intelligent, and portable all in one.
Galaxy Z Flip7 adapts, anticipates and
empowers users, unlocking a smarter,
more intuitive way to engage with the
world. Powered by the new One UI 8
and Android 16 right out of the box,
the new devices deliver true multi-
modal Al experiences. The success of
the new devices are a stepping stone
for our larger goal - the mainstream-

ing of foldable smartphones in India,"
said JB Park, President and CEO, Sam-
sung Southwest Asia.

Galaxy Z Fold7 seamlessly blends
precision engineering and powerful
intelligence to elevate everyday inter-
actions - all in its thinnest and lightest
design to date. At just 215 grams,
Galaxy Z Fold7 is even lighter than
Galaxy S25 Ultra. It is just 8.9 mm
thick when folded and 4.2 mm thick
when unfolded. It delivers the premi-
um performance and experience of
an ultra smartphone, while unlocking
new levels of efficiency and produc-
tivity with a larger, more immersive
display when unfolded. Galaxy Z
Flip7, a compact Al phone with multi-

Z Hlip7 is the slimmest Galaxy Z Flip

yet.

While Galaxy Z Fold7 is available in
stunning colours such as Blue Shad-
ow, Silver Shadow and Jet Black;the
Galaxy Z Flip7 comes in Blue Shadow,
Jet Black and Coral Red. Galaxy Z Flip
7FE comes in Black and White
colours. Apart from this, consumers
buying the Galaxy Z Fold7 and Galaxy
Z Flip7 through Samsung.com will
have an additional colour to choose
from - Mint.

Both devices bring multimodal Al
capabilities, delivering experiences
that maximize the benefits of the ex-
pansive foldable display of the Galaxy

bridge International Schools in
South Asia are located in India,
followed by 12% in Bangladesh.
Vinay Sharma, Senior Vice
President for International Edu-
cation in South Asia, said,
"Crossing the 1,000 schools mark
in South Asia is a testament to
our unwavering commitment to
delivering world-class education
that empowers learners and edu-
cators alike. With over 800 Cam-
bridge International Schools in
India, we're proud to be at the
forefront of driving innovation,
inclusion, and excellence across
the region. Our programmes go

School in Pune became the
1000th Cambridge school. While
53% of Cambridge International
Schools are in Tier 1 cities, re-
flecting a strong urban concen-
tration, the Southern region of
India has the greatest uptake of
Cambridge schools in smaller
cities. Tier 2 and Tier 3 cities to-
gether make up 47%, showcasing
a spread of international educa-
tion into non-metro cities and
towns.

The growth of Cambridge
across South Asia reflects a glob-
al shift towards international ed-
ucation, with a record number of
students taking Cambridge ex-

duce a third Cambridge Check-
point test series in March 2026,
providing schools with greater
flexibility to schedule assess-
ments in line with their academ-
ic calendars.

With Cambridge, students can
choose from more than 50 differ-
ent subjects for AS & A Level and
more than 70 subjects for Cam-
bridge IGCSE. This provides huge
flexibility and choice for students
to choose what suits them
best.From ages 3 to 19, the Cam-
bridge Pathway is designed to
hone analytical thinking and in-
dependent research skills, to de-
velop communication and lead-
ership skills. Cambridge also
launched Cambridge Climate
Quest in India last year, a first-of-
its-kind climate literacy pro-
gramme to help students be-
come engaged in climate and
sustainability issues.Together
with deep subject knowledge, it's
these skills that help students
thrive in the real world.
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Z Fold7 to boost productivity.
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